










2.  Drive incremental visits 

to your destination. 





Travelers see 

 Billboard Advertising 



Travelers see 

 Billboard Advertising 



Customers learn about it on a  

McDonald’s tray liner 



They find the coupon on the 

back of McDonald’s receipts  



They log on to RoadtripRewards.com to find 

out where they can redeem the coupons. 



They log on to RoadtripRewards.com to find 

out where they can redeem the coupons. 





•

•

•

•

•





–

–

–

–



1. Will the specific discounts be printed on 

the McDonalds receipt/coupon? 

No, the coupon on the receipts will have the 

RoadTripRewards.com 

address, where consumers can find the 

discounts. 



2.  Should destinations/attractions collect the 

coupons/receipts?  

Yes, participants are encouraged to track the number of 

visitors who redeem the promotion/discount. Coupons 

are not required to be sent anywhere, after redemption. 

Other tracking mechanisms, such as monitoring web site 

hits and collecting zip codes from customers, are also 
encouraged. 



3.  Will other promotional items, aside from window 

clings, be available for the destinations/attractions 

to display?  

No, the Missouri Division of Tourism will not produce 

additional promotional tools for destinations/

attractions. However, all Road Trip Reward artwork 

will be made available for destinations to use in their 
own promotional materials, websites, etc.  



4.  Should promotions/discounts carry an expiration 

date? 

Yes. Promotions /discounts should have an 

expiration date of December 31, 2011. Discounts 

should not be honored past this date. 



5.  Can destinations/attractions control their offer 

and the amount of time it is valid?  

Yes, attractions have full control over the promotion/

discount they wish to offer. Participants can add, edit or 

remove their promotion/discount at any time throughout 

the duration of Road Trip Rewards. Participants are 

encouraged to at least provide the promotion/discount 
for the first four weeks of Road Trip Rewards.  



6.  Can destinations/attractions feature more than 

one discount?  

Yes, participants can add up to five different 

promotions/discounts.  



7.  Should a network of hotels list as a single entity 

or provide individual listings for each?  

It will be up to each hotel property/chain to determine 

how they would like to feature their promotion/

discount.  



8.  Will the participant’s RoadTripRewards.com 

listing have a link back to the participants 

website?  

Yes, the listings will have a link to the 

destination/attraction’s homepage or site of 

your choice.  



9.  Can promotions/discounts be limited to specific 

days of the week, hours, etc? Example valid only 

Sunday – Thursday? 

Yes. 



10.  Will there be artwork (logos, photographs, etc.)  

with the destinations listing? 

This has not yet been determined.  



10.  Can a CVB/CVC have a link to 

RoadTripRewards.com from their own website?  

Yes. 



11.  Are there limitations to how many people can 

use one coupon?  

This is up to the individual participants to determine. 

It is recommended that one coupon be redeemed per 

person. 



13.  Can you track coupons so it is limited to only 

one person?  

That is the destinations choice – employees can 

collect names or regulate however they wish.  



14.  Is there a cost to participate in the promotion?  

There is no cost to participate. We do ask 
participants to offer a valuable discount.  



15.  When is the deadline to sign up?  

There is no deadline to sign up - you can join the 
promotion at anytime throughout the summer. 

However, we need a soft commitment from at least 

250 participants by February 11th.  



16.  Will McDonald’s store addresses be printed on 

the coupons?  

No, however most receipts include the store location 

on the front.  



17.  Will the listings on the website be regionalized?  

Yes, you will be able to search by region and 
category.  



18.  Will there be log in information to enter 

RoadTripRewards.com?  

RoadTripRewards.com will be a public website, and 

consumers will not have to register to see the 

promotions/discounts. Participants will have to sign in 

to register their deal, and anytime they wish to edit or 

remove it.  



19.  What is the timing of the promotion?  

Coupons will print on receipts mid-May through 
August (tentatively.) Advertising media for the 

promotion will run primarily mid-May thru mid-June. 

Destinations/attractions can add, edit or remove their 

promotion/discount at anytime during this time 

period.  



20. If a destination is free of charge can they offer a 

gift as the discount? 

Yes – as long as it is not an item that is currently 

offered to consumers for free (i.e. a brochure or 

travel guide).  



21.  If a consumer gets a McDonald’s receipt with 

more than one Road Trip Rewards coupon on the 

back, can the travel party use all coupons? 

Yes.  
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